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Our Vision and Mission: 

A Global Trusted Partner Accelerating 

Customers’ Success by Leveraging Digital 

Transformation with Cloud.
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The Cloud Market is Large and Fast-growing 
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eCloudvalley’s Cloud MSP Revenue (NT$B)

113% CAGR



eCloudvalley Snapshot

Founded

in 2013
Headquarters

New Taipei City, Taiwan
Employees

350 in 2020

eCloudvalley Revenue Mix eCloudvalley Net Income
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AWS Certifications

500+
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Gartner

Named as a Representative Vendor 
for Public Cloud Managed and Professional 
Services Providers, Asia/Pacific (Oct 2020)

ChannelE2E

Ranked #20 globally among ChannelE2E’s 

MSP 250: Public Cloud Edition for 2020 

We are the only Greater China-based 

MSP among top 20
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Enterprise 

Start-up

SME

MSPs are Essential for AWS to Penetrate More Enterprise Customers 

AWS Shared Responsibility Model



We Offer One-stop Shop for Cloud Solutions

Customers

Premier Consulting Partner

Gold Partner VAD(1) PartnerImplementation Partner Service Partner

ISV(2)
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(1) VAD: Value Added Distributor 
(2) ISV: Independent Software Vendor 

Core Systems on Cloud

Distributor



Our Winning Formula
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Cloud-
native

Trust
First-

mover
Replicate

Born in the Cloud Work CLOSELY with AWS FIRST AWS Premier 
Consulting Partner in 
Greater China (since April 
2017)

LARGEST AWS MSP in 
Greater China currently

Proven record of 
geographic expansion to 
Southeast Asia

WINNER of “AWS 
Consulting Partner of the 
Year (2020) – ASEAN”



Sticky Customer Base and Recurring Model Drive Strong Revenue Visibility 
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Time

Customer 
Value

YR1 YR2 YR3 YR4 YR5

Acquisition 
phase

……

Migrate more workloads to the Cloud. Adopt more 
value-added services.

Quarterly Cloud revenue: Recurring revenue 
with strong visibility 

Land and expand approach: Aggressive in growing customer base to 
drive future growth



Current

In the Next 3-5 Years… 
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Three dimensional 
investments to drive 
sustainable growth

HK
Taiwan

China
ASEAN

More competencies, include data 
analytics/AI, DB freedom, security, etc.

New

Cloud Services + Competencies + Geography 



Go Broader & Deeper to Accommodate Customers’ Need and Increase Stickiness  

2014-2016 2017 2018 2019 2020 2021

Premier Consulting 
Partner 

Advanced Consulting 
Partner 

Authorized Training 
Partner

Managed Service 
Partner

Mobile Competency DevOps Competency Migration Competency SAP Competency

Authorized 
Government Partner

Marketing & Commerce 
Competency

Well-Architected 
Competency 

Data & Analytics 
Competency

Security Competency

Implementation 
Partner

Value Added 
Distributor (VAD) 

Partner
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Distributor



Deep Dive in 
Greater China, 
Expansion in 
Southeast Asia,  
Australia, and 
New Zealand 
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Current

On Roadmap

Taiwan

China

Philippines

Singapore

Malaysia

Indonesia

Thailand

Vietnam

Australia

New Zealand

HK/Macau



Land and Expand Strategy 

OT*

Data 
analytics/AI

Database

Digital Transformation

MSP

IaaS/PaaS (Public Cloud Service)

Add more customers
( with the focus on enterprise customers)

More services 
per customer
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*Operational Technology 



Our Targets
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2020 2023 Target 

New Customer 
Acquisition

1,000+ 
accumulated enterprise engagements

4,000+ 
accumulated enterprise engagements

Renewal Rate 95% >94%

Revenue Expansion with 
Existing Customers

117%(1)

net dollar retention rate(2)

>122%
net dollar retention rate

(1) Excluding Gaming and uncategorized customers
(2) We calculate net dollar retention rate for a particular period by firstly identifying the group of clients engaged before the beginning of the prior year comparative period. We 

then calculate net dollar retention rate as the recurring revenue we recognized for this group of clients in the reporting period divided by the recurring revenue we 
recognized for the same group of clients in the prior year comparative period



eCloudvalley: Beyond Taiwan, Multiple Industries 
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Cloud revenue by geography(1) Cloud revenue by industry

2020 Cloud revenue YoY% 2020 Cloud revenue YoY%

(1) Based on the location of the sales who received orders
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Financial Summary



Financial Highlights

Revenue breakdown Operating margin%
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Enterprise Storage Cloud MSP
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1,014 

2,543 

4,012 

3,156 

4,221 

3,044 

2018 2019 2020 2018 2019 2020

151%

Enterprise Storage Cloud MSP

58% 34% -28%

NT$M



Consolidated Income Statement 

NT$ million 2017 2018 2019 1H19 1H20
YoY (%)

2017 2018 2019 1H20

Revenue 2,349 4,170 6,764 2,902 2,638 46 78 62 (9)

Gross Profit 239 352 553 250 324 69 47 57 30 

Operating Expenses 163 247 397 172 237 43 51 61 38 

Operating Profit 76 105 157 78 87 178 39 49 11 

Non Operating Income/(Loss) 13 4 9 2 8

Income before Tax 89 109 165 80 95 378 23 51 19 

Tax Expenses 12 18 28 16 15

Net Income to Parent 77 91 137 64 80 389 19 51 25 

EPS (NT$) 4.80 3.12 4.28 2.12 2.30

Key Financial Ratios (%)

Gross Margin 10.2 8.4 8.2 8.6 12.3 

Operating Expense Ratio 7.0 5.9 5.9 5.9 9.0 

Operating Margin 3.2 2.5 2.3 2.7 3.3 

Effective Tax Rate 13.7 16.7 16.9 19.9 15.6 

Net Margin 3.3 2.2 2.0 2.2 3.0 
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Consolidated Balance Sheet 

NT$ million
2017 2018 2019 1H20

Amount % Amount % Amount % Amount %

Cash & marketable security 141 12.3 312 16.5 1,624(1) 49.4 1,626(1) 55.9

A/R & N/R 504 44.0 888 47.0 1,143 34.8 716 24.6
Inventories 462 40.3 635 33.6 290 8.8 335 11.5
Other current assets 29 2.4 31 1.6 161 4.9 156 5.4
Total current assets 1,136 99.0 1,867 98.7 3,218 97.9 2,833 97.4
PP&E 2 0.2 9 0.5 11 0.3 14 0.5
Other L-T assets 9 0.8 15 0.8 57 1.8 60 2.1
Total assets 1,147 100.0 1,891 100.0 3,287 100.0 2,908 100.0
Short-term debt 240 21.0 313 16.6 158 4.8 - -
A/P & N/P 377 32.8 657 34.7 1,329 40.4 913 31.4
Other curr. liab. 120 10.5 129 6.8 234 7.2 366 12.6
Total current liab. 737 64.3 1,099 58.1 1,721 52.4 1,279 44.0
Total L-T liab. 0 0.0 5 0.3 38 1.1 47 1.6
Total liabilities 737 64.3 1,104 58.4 1,759 53.5 1,326 45.6
Capital 230 20.1 303 16.0 348 10.6 492 16.9
Capital reserve 121 10.6 363 19.2 1,000 30.4 965 33.2
Retained earning 68 5.9 118 6.2 195 6.0 153 5.3
Other adjusted items -10 -0.9 3 0.2 -16 -0.5 -29 -1.0
Total equity 410 35.7 787 41.6 1,527 46.5 1,582 54.4
Key Financial Ratios
A/R Turnover Days 64.7 62.1 55.7 65.9
Inventory Turnover Days 63.0 67.7 42.1 69.7
A/P Turnover Days 44.0 49.4 58.4 88.4
Cash Conversion Cycle 83.7 80.4 39.4 47.2
ROE (%) 28.8 15.2 11.9 10.3

(1) Adjusted to include NT$177M time deposit  
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Consolidated Cash Flow Statement 

(1) Free cash flow = Cash from operating activities – Capital expenditures
(2) Adjusted to include NT$177M time deposit 

NT$ million 2017 2018 2019 1H20

Beginning Balance 13 141 312 1,624(2)

Depreciation & Amortization 2 3 18 14

Cash from Operating Activities -107 -181 880 121

Capital Expenditure -2 -9 -7 -7

Cash from Investing Activities -42 -12 -19 -8

Cash from Financing Activities 288 352 469 -157

FX Impact -11 13 -18 -14

Change in Cash 128 172 1,312 -58

Ending Balance 141 312 1,624(2) 1,566(2)

Free Cash Flow(1) -109 -190 873 115
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Disclaimer
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Å The information contained in this confidential document ("Presentation") has been prepared by eCloudvalley (the "Company"). It has not been fully verified and is subject to material updating, 

revision and further amendment. 

Å While the information contained herein has been prepared in good faith, neither the Company nor any of its shareholders, directors, officers, agents, employees or advisers gives, has given or has 

authority to give, any representations or warranties (express or implied) as to, or in relation to, the accuracy, reliability or completeness of the information in this Presentation, or any revision or 

supplement thereof, or of any other written or oral information made or to be made available to any interested party or its advisers (all such information being referred to as "Information") and 

liability therefore is expressly disclaimed.  Accordingly, neither the Company nor any of its shareholders, directors, officers, agents, employees or advisers takes any responsibility for, or will accept 

any liability whether direct or indirect, express or implied, contractual, tortious, statutory or otherwise, in respect of, the accuracy or completeness or injury of the Information or for any of the 

opinions contained herein or for any errors, omissions or misstatements or for any loss, howsoever arising, from the use of this Presentation or the information.

Å Neither the issue of this Presentation nor any part of its contents is to be taken as any form of commitment on the part of the Company to proceed with any transaction and the right is reserved by 

the Company to terminate any discussions or negotiations with any prospective investors.  In no circumstances will the Company be responsible for any costs, losses or expenses incurred in 

connection with any appraisal or investigation of the Company.  In furnishing this Presentation, the Company does not undertake or agree to any obligation to provide the recipient with access to any 

additional information or to update this Presentation or to correct any inaccuracies in, or omissions from, this Presentation which may become apparent.

Å This Presentation should not be considered as the giving of investment advice by the Company or any of its shareholders, directors, officers, agents, employees or advisers.  Each party to whom this 

Presentation is made available must make its own independent assessment of the Company after making such investigations and taking such advice as may be deemed necessary.  In particular, any 

estimates or projections or opinions contained herein necessarily involve significant elements of subjective judgment, analysis and assumptions and each recipient should satisfy itself in relation to 

such matters.

Å This Presentation includes certain statements that may be deemed “forward-looking statements”.  All statements in this discussion, other than statements of historical facts, that address future 

activities and events or developments that the Company expects, are forward-looking statements. Although the Company believes the expectations expressed in such forward-looking statements are 

based on reasonable assumptions, such statements are not guarantees of future performance and actual results or developments may differ materially from those in the forward-looking statements. 

Factors that could cause actual results to differ materially from those in forward-looking statements include market prices, continued availability of capital and financing,  general economic, market or 

business conditions and other unforeseen events. Prospective Investors are cautioned that any such statements are not guarantees of future performance and that actual results or developments 

may differ materially from those projected in forward-looking statements.
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